Angels Express Marketing




Angels Express 2013

= Partner with Angels Baseball for third year

= Special trains to 48 Angels weekday home
games - April 9 - September 24 on OC Line
& Friday trains on IEOC Line

= Special roundtrip fares

- $7 adults

- $6 senior/disabled
- $4 youth ages 6-18
* Free for 5 & under

= Available at Metrolink station TVM'’s



http://cl.exct.net/?qs=a9d2c3ca2106b3d25f4b671dfd81aec6306430a549ff071e31d46197a5709d4f
http://cl.exct.net/?qs=a9d2c3ca2106b3d27d32d45c1959666513dcf0663a96792a8434b2557a22e675
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c

Marketing Goals

= Increase off-peak ridership leveraging sports events

= Create awareness and build excitement of the Angels Express

= Brand/position the Angels Express as a viable option for travel
to the Angels Stadium

= Encourage trial use

= Meet or exceed ridership goals

ALL ABOARD THE

. ANGELS, EXPRESS

Catch aride on Metrolink to Angel Stadinm

—ONLY $7 ROUND TRIP —
$4 for youth 6-18. Ages & & under free.

rED% off select Angel game tickei.s 4
when riding the"Angels Express M METROLINK.




Target Audiences

= Angels fans

= Current OCTA customers
(bus & rail)

= General public
(LA, OC, IE)

= Employers/employees
= Area businesses

= Station area residents
= Stakeholders/cities

=« Media




Marketing Message/Strategies

CATCH THE

ANGELS. EXPRESS S

L - - _ i A b .:'
CATCH A HOME RUN | ONLY ﬂl? ROUND TRIP "GN

Message: Avoid traffic and parking fees by taking the train to
the baseball game

Branding - Angels Express
Incentives - 50% off Angels game tickets
Partnerships - Angels

Targeting - Focus communications to Angels fans, onboard the
bus/Metrolink, online, and Angels Stadium

Integrated Media Mix - Radio, PSAs, Print Ads, Direct Marketing
Social media - Facebook, Twitter, YouTube, Instagram
Online and print advertising campaign



Marketing Strategies (cont)

Season Opening train ride event WIN FREE TICKETS
. _ _ ot ANGELS EXPRESS
Irvine Station, Friday, 4/12 @ 5:00 pm Friday, April 12, 2013

Free food sponsored by Aioli’s _U8inOCTA FoR A
: : SEASON'OPENING
Angels tickets and giveaways TRAIN RIDE EVENT!

Live music by Headshine

. Irvine Station
_ | 15215 Barranca Parkway, Irvine, CA, 924618

| * Event starts at 5:00 p.m.

® Train to Anaheim departs at 5:59 p.m.
Enjoy FREE food by Aioli, live music by
9| Headshine, and more! Spin the wheel for
|l = chance to win Angels Express tickets,
Angels merchandise, and other prizes!

AIOL)  EmEmeE

\fisit octa.net/angelsexpress for details.

METROLINK.-


http://cl.exct.net/?qs=a9d2c3ca2106b3d25f4b671dfd81aec6306430a549ff071e31d46197a5709d4f
http://cl.exct.net/?qs=a9d2c3ca2106b3d27d32d45c1959666513dcf0663a96792a8434b2557a22e675
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c

Marketing Strategies (cont’)

= Distribute Angels Express paper trains

- Wednesday, 4/24, before game

- Hand out 25,000 paper trains with
free Metrolink ticket offer

= Alumni/Angels vs. Dodgers event e AT
- Irvine Station, Monday, 5/27 @ 1:30 pm st
- Free food sponsored by thd L
- Angels tickets and giveaways




Angels Express Ridership - to date

= Record high ridership for the first week when compared
to last two seasons, 4,294 total for first 4 games

= April 9 - 890 (vs. 222 in 2012)

= April 10 - 841
. Aprll 11-905 Metrolink Angels Express Total Boardings
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http://cl.exct.net/?qs=a9d2c3ca2106b3d25f4b671dfd81aec6306430a549ff071e31d46197a5709d4f
http://cl.exct.net/?qs=a9d2c3ca2106b3d27d32d45c1959666513dcf0663a96792a8434b2557a22e675
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c

Marketing Tactics

Outdoor Collateral

- Angel Stadium LED Signage - Promotional Flyers

= OCTA Bus Interior & Exterior ads = OCTA/Metrolink Newsletter article
= Metrolink train wrap Online

- Metrolink station banners, posters = Online Ads: OCRegister, Facebook,
Print Angels.com, Press Enterprise

= TVM signs = OCTA & Metrolink Web & banner ad
- Angels Program Ad - Enews/Email Blast to OCTA,

= OCR & PE Newspaper Ads Metrolink & Angels databases
Radio - Social Media - Facebook & Twitter
- Traffic Radio Press Releases

Angels Radio - English & Spanish

Aﬁ CATCH THE
L ANGELS, EXPRESS
%'~ ONLY $7 ROUND TRIP

$4 for youth 6-18. Ages 5 & under free.
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Tactics - Newspaper Ads

| told you wa should
s Takew Hhe
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'CATCH THE ANGELS EXPRESS.
CATCH A HOME RUM.

Heading to an Angels home gams? Baginning April 12, Msetrolink: will
b running spsacial traing to ol Friday night games on the [EDC ine.
Eo skip the traffic and catch a rds an the ketroink Angsie Exprans

for & very spscial price—only 57 roundtrip!

BO% OFF ANGELS THGKETS!

Taks the Angsils Express and gst 80% off select Angsle gama
tioketz. Visit Angeis.comfangeisExpress for game dates and o
purohase tokets.

B »=TROLINK. | octa.net/AngeleExpressl

-

CATCH THE ANGELS EXPRESS.
CATCH A HOME RUM.

Hsading 1o sn Angsl= gams? Skip the waffic and
atoh & ride on the Matrodnk Angeis Express for a
wvery apacial prics—only $7 roundtrip!

M METROLNK. | ¥




Tactics - Flyer & Angels Magazine Ad

, ALL ABOARD THE

» ANGELS, EXPRESS

W (Catch a rids on Metrolink to Angel Stadium

—ONLY $7 ROUND TRIP—
$4 for youth 6-18. Ages § & under fres.
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f facebook com/ccmetralink
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Tactics - Banner Ads
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Tactics - Bus Ads
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Tactics - Train Wrap
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Tactics - Interior Bus Cards

ALL ABOARD THE

ANGELS, EXPRESS

Catch aride on Metrolink to Angel Stadium

— ONLY $7 ROUND TRIP—
% 34 for youth 6-18. Ages 5 & under free.

f facebook.com/ocmetrolink

Iocta.net!AngelsExpress * metrolinktrains.com/AngelsExpress m METROLINK. .
Angels, Angets Marks, and Los Angebes Angebs of Ansheim ate registired tracemark of Angeh Baseball LF OCTR

TODOS A BORDO AL

ANGELS, EXPRESS

Viaja con Metrolink al Angel Stadium

VIAJE DE IDA Y VUELTA POR SOLO $7
K

Menores de 6 a 18 afos, $4.
Nifios de 5 afios o menos, gratis.
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f facebook.com/ocmetrolink

I octa.net/AngelsExpress * metrolinktrains.com/AngelsExpress m METRI:ILINI(




Tactics - Instagram Promotion

HASHTAG YOUR
ANGELS EXPRESS TRIP
WITH #GOOCTA FOR A CHANCE
TO WIN GAME TICKETS!

16



Tactics - Commercial Video
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