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Angels Express 2013 

 Partner with Angels Baseball for third year 

 Special trains to 48 Angels weekday home  
  games - April 9 – September 24 on OC Line   
  & Friday trains on IEOC Line 

 Special roundtrip fares 
• $7 adults 
• $6 senior/disabled 
• $4 youth ages 6-18 
• Free for 5 & under  

 Available at Metrolink station TVM’s 

http://cl.exct.net/?qs=a9d2c3ca2106b3d25f4b671dfd81aec6306430a549ff071e31d46197a5709d4f
http://cl.exct.net/?qs=a9d2c3ca2106b3d27d32d45c1959666513dcf0663a96792a8434b2557a22e675
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c


Marketing Goals 
 Increase off-peak ridership leveraging sports events  

 Create awareness and build excitement of the Angels Express 

 Brand/position the Angels Express as a viable option for travel 
to the Angels Stadium  

 Encourage trial use  

 Meet or exceed ridership goals 
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Target Audiences 

 Angels fans 

 Current OCTA customers 
(bus & rail) 

 General public  
(LA, OC, IE) 

 Employers/employees 

 Area businesses 

 Station area residents 

 Stakeholders/cities 

 Media 
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Marketing Message/Strategies 

 Message: Avoid traffic and parking fees by taking the train to 
the baseball game  

 Branding – Angels Express  
 Incentives – 50% off Angels game tickets 
 Partnerships – Angels 
 Targeting – Focus communications to Angels fans, onboard the 

bus/Metrolink, online, and Angels Stadium  
 Integrated Media Mix – Radio, PSAs, Print Ads, Direct Marketing 
 Social media – Facebook, Twitter, YouTube, Instagram 
 Online and print advertising campaign 
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Marketing Strategies (cont’) 

 Season Opening train ride event 
• Irvine Station, Friday, 4/12 @ 5:00 pm 
• Free food sponsored by Aioli’s 
• Angels tickets and giveaways 
• Live music by Headshine 

http://cl.exct.net/?qs=a9d2c3ca2106b3d25f4b671dfd81aec6306430a549ff071e31d46197a5709d4f
http://cl.exct.net/?qs=a9d2c3ca2106b3d27d32d45c1959666513dcf0663a96792a8434b2557a22e675
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c


Marketing Strategies (cont’) 
 Distribute Angels Express paper trains 

•  Wednesday, 4/24, before game 
•  Hand out 25,000 paper trains with  

  free Metrolink ticket offer 

  Alumni/Angels vs. Dodgers event 
•  Irvine Station, Monday, 5/27 @ 1:30 pm 
•  Free food sponsored by tbd 
•  Angels tickets and giveaways 
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Angels Express Ridership - to date 

 Record high ridership for the first week when compared  
   to last two seasons, 4,294  total for first 4 games 
 April 9 – 890 (vs. 222 in 2012) 

 April 10 – 841 
 April 11 – 905 
 April 12 – 1,658  

http://cl.exct.net/?qs=a9d2c3ca2106b3d25f4b671dfd81aec6306430a549ff071e31d46197a5709d4f
http://cl.exct.net/?qs=a9d2c3ca2106b3d27d32d45c1959666513dcf0663a96792a8434b2557a22e675
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c
http://cl.exct.net/?qs=a9d2c3ca2106b3d2adb2ceb2105d2b94385fe508e0655346fa7b9cc5f881b28c


Marketing Tactics 
Outdoor 
 Angel Stadium LED Signage 
 OCTA Bus Interior & Exterior ads  
 Metrolink train wrap 
 Metrolink station banners, posters 
Print 
 TVM signs  
 Angels Program Ad 
 OCR & PE Newspaper Ads 
Radio 
 Traffic Radio 
 Angels Radio - English & Spanish 

Collateral 
 Promotional Flyers  
 OCTA/Metrolink Newsletter article  
Online 
 Online Ads: OCRegister, Facebook, 

Angels.com, Press Enterprise 
 OCTA & Metrolink Web & banner ad 
 Enews/Email Blast to OCTA, 

Metrolink & Angels databases 
 Social Media - Facebook & Twitter 
Press Releases 

9 



Tactics - Newspaper Ads 
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Tactics – Flyer & Angels Magazine Ad 
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Tactics – Banner Ads  
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Tactics – Bus Ads 
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Tactics - Train Wrap 
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Tactics – Interior Bus Cards 
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Tactics - Instagram Promotion 
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Tactics – Commercial Video 
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