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. EXECUTIVE SUMMARY

The Orange County Transportation Authority (OCTA) is developing the Orange County Transportation
Demand Management (TDM) Plan that will provide recommendations to shift trips away from those
driving alone and expand access to alternative travel options. The plan will result in a set of recommended
strategies aimed to reimagine Orange County's transportation framework, prioritizing mobility and
sustainability by reducing drive alone trips in Orange County. It will also aim to provide safe and accessible
transportation options that better bridge geographic disparities within the region and address the needs
of vulnerable groups. TDM strategies include carpooling, vanpooling, telecommuting, and other
technology-enabled innovations such as carshare, bikeshare, and mobile trip planning apps, amongst
others.

As part of this study, a comprehensive outreach plan was developed to engage the public during the two
phases of outreach for the project. This report discusses the results of the phase 1 outreach and, with
phase 2 anticipated in fall 2024. Outreach for phase 1 efforts took place between August and September
2023 to inform Orange County residents, visitors and commuters about TDM efforts and encourage them
to get involved by participating in a virtual community meeting and completing the TDM survey. Through
the implementation of the survey, the Project Team was able to gather input on travel patterns and
preferred TDM strategies.

The survey research was qualitative, which means that results cannot be considered representative of the
total population of interest. Informal research methods are useful to explore a group’s opinions and views,
allowing for the collection of verifiable data. This data can reveal information that may warrant further
study and is often a cornerstone for generating new ideas.

A comprehensive outreach plan was developed to increase awareness about the study and invite key
stakeholders and those that live, work and travel through Orange County to learn more about the
TDM strategies and provide feedback by completing the online survey. The plan aimed to actively
engage the community through a variety of outreach activities including a virtual meeting, an online
survey and participation in community events from August 8" to September 27", 2023. A combination
of traditional and digital methods was utilized to reach and promote the survey to the public, including
email blasts/electronic notices, blogs, a virtual meeting, social media posts, mailers, newspaper ads,
flyer distribution at public counters, electronic communications toolkit distribution to key
stakeholders, agencies, and community-based organizations and announcements at OCTA committee
and board meetings.
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In support of OCTA’s diversity, equity and inclusion goals, outreach methods were implemented
to engage diverse and disadvantaged segments of the community and ensure participation from
all segments of the population, regardless of ethnicity, language preference or socioeconomic
background. The survey and project collateral and notification materials, such as fact sheets,
notices, and eblasts were made available in English, Spanish and Vietnamese. The outreach team
identified and participated in various community and pop-up events to create awareness of the
TDM plan and promote the survey throughout the County. Priority was placed on cities with the
greatest need for additional engagement - those with the highest populations of English as a
second language.

Some examples of community events attended by the team and a brief description of each are
found below:

e The Chicano Heritage Festival on August 27, 2023
o This family-friendly event, attended by more than 300 people, serves as a celebration
of Santa Ana’s Mexican American history through food, carnival rides, arts, a kid’s
zone, cultural exhibits, and much more. The team was able to collect more than 60
print surveys at this event, of which one third were in Spanish.
e The Moon Lantern Festival on September 9, 2023
o The Lantern Festival took place in the Asian Garden Mall in Westminster, which is the
largest majority Vietnamese-owned and operated mall in America. The event is one
of the most important celebrations in Asian cultures and featured food, games, and
entertainment. More than 100 print surveys were collected at this event, of which
more than half were in Vietnamese.
e Hispanic Heritage Celebrations
o The Fiesta Latina event in Irvine took place on September 17, 2023, to celebrate
Hispanic Heritage Month through food, dance, and crafts. The family-friendly event
was attended by more than 300 people from many diverse backgrounds. More than
30 print surveys were collected at this event.
o Costa Mesa’s Hispanic Heritage Celebration took place on September 23, 2023,
featuring kid’s activities, food vendors, and informational booths. Over 50 print

surveys were collected.

Other events attended by staff were a Community Flu Shot Clinic at the Mission Viejo Senior
Center and a food distribution at the Buena Park Boys and Girls Club.
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Survey Implementation

The qualitative survey was administered from August 8th to September 27th, 2023. During that
time, a total of 1,002 surveys were collected and analyzed (899 English, 82 Spanish and 21
Vietnamese). The following is a summary of survey implementation:

e The survey was offered in three languages (English, Spanish and Vietnamese).

e The qualitative survey was available in print and digital formats.

e Avariety of multilingual methods were used to promote the survey, including mailers, email
blasts, blogs, digital communication toolkits, print newspaper ads, social media posts, as
well as in-person events.

e A QR code was developed for the survey to facilitate access via smartphone.

e Survey respondents were entered into a drawing for a chance to win one of two S50 gift
cards.

. Survey Results & Key Findings

The following section illustrates the findings for each survey question. Please note that for
guestions allowing respondents to select their top 2 or 3 choices, the percentages may not add
up to 100% as respondents were given the flexibility to choose multiple options.

Table 1. Travel frequency

Survey Question

Q1. In a typical week, how often do you travel

for work/school? 13% 12% 30% 46%

Q2. In a typical week, how often do you travel

() 0, 0, 0,
for shopping/family/social activities? 2% 40% 33% 26%

Table 2. Mode of travel

Q3. Thinking about your most common trips in a week (whether work/school, or

shopping/family/social activities), which travel modes do you usually use? (Select your top 3)

Drive alone 65%
Walk 34%
Bus 32%
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Carpool/Vanpool 30%
Bicycle 18%
Uber/Lyft/Taxi or similar 11%
E-bike or e-scooter 10%
Train (Amtrak/Metrolink) 10%
Shuttles (OC Flex, iShuttle, etc.) 2%
OC Access/paratransit service 3%
Other 1%

Table 3. Travel distance and travel time

Less than 15-30 30-60

More
Survey Question 15 . . than 60
minutes minutes

minutes minutes

Q4. Thinking about your most common trip in a 20% 24% 10%

week, how long is it usually each way?

More
than 25
miles

Less than 1-10 10-25

Survey Question . . .
G miles miles

Q5. Thinking abo‘ut‘ your most common trip in 3% 51% 33% 13%
a week, how far is it usually each way?

Table 4. Travel considerations

Q6. What are your main considerations when making your travel mode choices?

(Select up to 3)

Convenience and flexibility 60%
Time savings 59%
Cost 41%
Reliability 36%
Safety 26%
Healthy lifestyle 17%
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Environmental sustainability 17%
Other 2%

Table 5. Transportation programs for driving alone less

Q7. Which of these transportation programs would motivate you to drive alone less?

(Select up to 3)

A digital app integrating all available transportation services for users to

0,
plan, schedule, and pay for their trips 36%
Guaranteed ride home in the event of an emergency or unscheduled 33%
overtime ’
Financial incentives for drive-alone alternatives 33%
First- and last-mile transportation services (e.g., bike/e-scooter share 30%
network, shuttles) ?
Remote work program or alternative work schedule 27%
Ride-matching program to help find carpool/vanpool partners 21%
On-demand carshare program, like a loaner car, available at your workplace 19%
or local transportation center ’
| do not drive alone 13%
Other 9%

Table 6. Transportation policies for driving alone less

Q8. Which of these policies would you support the most to reduce drive alone trips?

(Select up to 2)

Convert portions of underutilized roadways to better accommodate

()
pedestrians, cyclists, or transit users 42%
Provide free or discounted pricing for carpooling on tolled express lanes 38%
Replace gas tax with mileage-based fees that apply to all vehicle types 30%
including electric vehicles ’
Plan new housing and business developments around major bus/rail 349
stations ’
Charge higher parking fees for high traffic areas 11%
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1 would not support any of these policies 9%
Other 5%

v. Key Demographics
Figure 1. Key Demographic Findings

9: What is your age range?

9% 1624

26%  25-34 ® ® S ¢
32% 3544 @

R I
10%  55-64

7% 6574

2% 75 or older

10: What is your combined annual household income?
9% Less than 530,000
14% 530,000 - 549,999
17%  550,000- 579,999
19%  S80,000 — $109,000
18%  $110,000— 169,000
14%  $170,000 or more
10%  Prefer not to answer

11: What ethnic group do you consider yourself a
part of or feel closest to?

44%  Caucasian/White

27%  Latino/Hispanic

12%  Asian — Korean, Japanese, Chinese,
Vietnamese, Filipino or other Asian

4% African American/Black

1% American Indian or Alaskan Native

1% Pacific Islander

1% Middle Eastern

3% Mixed Heritage
0% Other
6% Prefer not to answer
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vi. Geographic Distribution

The majority of survey respondents shared their home zip code, with 80% of respondents
stating they reside within Orange County. A full zip code count can be found in Appendix C.

Figure 2. Home Zip Code Breakdown
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An infographic was prepared to visually communicate the TDM survey results and highlight the
outreach efforts executed to engage the public. The infographic was distributed to all contacts in
the TDM stakeholder database and posted online. The infographic is available as part of Appendix
A.
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. SURVEY IMPLEMENTATION AND OVERVIEW

The purpose of the outreach efforts and the qualitative survey was to develop community awareness on
the TDM plan, inform and engage the public on the study, and solicit input to shape the draft plan.

The survey questions were designed to:

e |dentify travel patterns
e Understand preferred TDM strategies
e Gather respondent demographics, and

e Collect new contact information.

There was a total of 14 questions, including four (4) optional demographic questions and two (2) optional
sign-up questions at the conclusion of the survey.

i. Survey Format & Participation

Broad community participation was essential to Figure 1: English Print Survey
the success and value of the survey; this includes
the participation of diverse and disadvantaged
communities. For this reason, two (2) survey ) Joon

formats were prepared, an online and a print %

option. The digital survey was prepared using

IMPROVING MOBILITY WITH POLICIES FOR ALTERNATIVE TRAVEL OPTIONS

TypeForm, an online survey platform, which

OC TDM Needs and Opportunities Survey

allowed for a wide-range distribution of the

The Orangs County Transportation Authority (OCTA) is working an a plan to identify strategies that shift
trips sy fram thase driving ol d options. Examgples indude carpacling

survey throughout the County. It also provided a and car/bie share programs, teleworbing, subsidized frnsit passes, and mbike trip planning 290

Take our three-minute survey for a chance o win one of two $50 gift cards!

convenient option, allowing stakeholders to take NO PURCHASE OR PAYAENT NECESEARY O WIN.View:ulcs o ectanet/TOM
the survey anywhere, anytime via their desktop

1. Inatypical week, how often do you travel for workfschool?
Oodays O1to 2 days O3 to & days 015 or more days

or mobile devices.

2. Inatypical wesk, how often do you travel for sheppingfamily/social activities?
D0 days O 1 te2days 03 tod days 05 or more days

A printed version of the survey was prepared in 3. Thinkingsbout your most comman bipsina week (whetner workfschao,or

. . shopping family'social activities), which travel modes do you usually use? [Select your top 3)
three languages (Appendix B). The print survey
allowed for greater participation from

Drive alone

Carpaolfwanpool

Walk

Bus

Train {Amtrak/Metrolink)
Uber/Lyft/Taxi or similar
Bicycle

E-bike or e-sconter

Shuttles (OC Flex, [Shuttie, etc]
OC Access/paratransit service
Other:

communities with limited internet access or
those uncomfortable using digital tools. The
print version was offered along with the online

version at community events in English, Spanish
and Vietnamese.
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Survey Outreach

Multiple outreach methods were utilized to create and increase awareness in the greater
Orange County area regarding the TDM plan and the survey. These methods consisted of email
blasts, flyer drop-offs at public counters locations, multi-lingual social media posts, electronic
communication toolkits, and print newspaper advertisements. Notifications were distributed in
multiple languages to maximize the reach of project messaging and support diverse and
disadvantaged community engagement. The survey was also promoted during the virtual
meeting, key stakeholder engagements and at local community events to further encourage
participation. A summary detailing this notification efforts is as follows:

e Hosted 1 OCTA Community Advisory Committee (CAC), 1 Stakeholder Working Group
(SWG), 2 Advisory Committee Meetings (ACM), and 1 public webinar attracting 132+
participants, as well as uploaded the public presentation and video online for those that
could not attend. The CAC serves as the study’s key stakeholder group, the SWG includes
cities, employers, business groups, academic institutions, and transportation agencies
and advocates. ACM includes partner transportation agencies.

e Engaged more than 1,100 community members at 12
Orange County events throughout the 5 county
supervisorial districts.

e Reached 78,230 readers through Spanish and
Vietnamese newspapers.

Figure 2: Community Outreach Events

e Distributed more than 1,200 multi-lingual notices at
pop-up events and to organizations that serve diverse
and disadvantaged communities in Orange County

e Sent 486 mailers to key stakeholders and community
organizations.

e E-mailed 5 multi-lingual notices to more than 2,515
interested community stakeholders.

e Promoted the survey and community webinar with 3
Facebook posts, 2 Instagram stories, and 3 Twitter posts
with 15,515 impressions.

e Developed and distributed an electronic
communications toolkit, providing an easy-to-share
communication resource to more than 109 local cities,
community leaders, as well as OCTA committee and
stakeholder organizations.

e Announced the project through OCTA’s On the Move
blog and via press release.

e Featured a webpage viewed more than 1,873 times.

e Shared materials in English, Spanish, and Vietnamese.
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iii. New Contacts

A total of 1,535 new email addresses and 1,184 new mobile phone numbers were collected
from survey respondents and will be used to keep interested stakeholders engaged
throughout the TDM study.

I1l.  CONCLUSION

The community survey was implemented to build awareness about alternative travel options to driving
alone and gather public input on travel patterns and preferred TDM strategies. The survey input offers
valuable insights on what respondents would like OCTA to focus on when shaping the TDM plan.
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IMPROVING MOBILITY WITH ALTERNATIVE TRAVEL OPTIONS
SURVEY RESULTS AND OUTREACH

1: In a typical week, how often
do you travel for work/school?

B 0days

B 1-2days
3-4 days

B 5-7days

2: In a typical week, how
often do you travel for

shopping/family/social activities?

B Odays

B 1-2days
3-4 days

B 5-7days

P

09

3: Thinking about your most common trips in a week (whether
work/school, or shopping/family/social activities), which
travel modes do you usually use? (Select your top 3)

Drive Alone
65%

Walk
34%

Bus
32%

Carpool/Vanpool
30%

Bicycle
18%

Uber/Lyft/Taxi
or Similar
11%

E-bike or e-scooter
10%

Train
(Amtrak/Metrolink)
10%

OC Access/
Paratransit Service
3%

Shuttles (OC Flex,
iShuttle, etc.)

2%

Other
1%

4: Thinking about your most common trip in a week, how long

is it usually each way?

0 min

(B

20%

60 min

(D

30 min
24%

<

15 min

30 min
46%

60+ min

()

10%

5: Thinking about your most common trip in a week, how far

is it usually each way?

<1 mile 1-10 miles

10-25 miles 25+ miles

6: What are your main considerations when making your
travel mode choices? (Select up to 3)

oo I -0
Flexibility 60%
I -
Cost I, -
Reliability I s :
Safety I 25
Healthy Lifestyle _ 17%
Environmental _

17%

Sustainability
Other I 2%

Time Savings

7: Which of these transportation programs would motivate
you to drive alone less? (Select up to 3)

. __EX
A digital app integrating all available transportation services for
users to plan, schedule, and pay for their trips

I
Financial incentives for drive-alone alternatives

33%
Guaranteed ride home in the event of an emergency or
unscheduled overtime

I
First- and last-mile transportation services
(e.g. bike/e-scooter share network, shuttles)

I 2
Remote work program or alternative work schedule

21%
Ride-matching program to help find carpool/vanpool partners
I <
On-demand carshare program, like a loaner car, available at your
workplace or local transportation center

I -

| do not drive alone

i o

Other

8: Which of these policies would you support the most to
reduce drive alone trips? (Select up to 2)
I, <29
Convert portions of underutilized roadways to better accommodate
pedestrians, cyclists, or transit users

I -
Provide free or discounted pricing for carpooling on tolled
express lanes

34%
Plan new housing and business developments around major
bus/rail stations

. EW
Replace gas tax with mileage-based fees that apply to all vehicle
types including electric vehicles

I 1 1%

Charge higher parking fees for high traffic areas

I ¢

| would not support any of these policies

Il -

Other
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SURVEY RESULTS AND OUTREACH

9: What is your age range?

9% 16-24

26%  25-34 o ® < ¢
32%  35-44 ®

o Rwiee
10% 5564

7% 6574

2% 75 or older

10: What is your combined annual household income?
9% Less than $30,000
14% $30,000 — 549,999
17% $50,000 - 579,999
19% $80,000 — 5109,000
18% $110,000 — 5169,000
14%  $170,000 or more

10%  Prefer not to answer

Community Engagement

—_—

_ Collected 1, 002 respondent surveys from August 8
—____ toSeptember 27,2023

e

Hosted 1 Community Advisory Committee (CAC),

R ) 1 Stakeholder Working Group (SWG), ZAdvisory

& W Committee Meetings (ACM), and 1 public webinar attracting
130+ participants, as well as uploaded the public
presentation and video for those that could not attend

Engaged 1, 100+ community members at
12 Orange County events throughout the
5 County Supervisor Districts L Seal

Reached 78, 230 readers through Spanish Q

and Vietnamese newspapers

Distributed 1,200+ multi-lingual notices at

pop-up events and to organizations that serve diverse
and disadvantaged communities in Orange County

B

Sent 486 mailers to key stakeholders and community
organizations

%

E-mailed 5 multi-lingual notices to more than
2’ 5 15 interested community stakeholders

Promoted the survey and community webinar with 3 Facebook
% posts, 2 Instagram stories, and 3 Twitter posts with
impressions
15,515

Developed and distributed toolkits, providing an easy-to-share
E communication resource to more than 109 local cities,
community leaders, as well as OCTA committee and stakeholder

organizations

71\

Announced the project through OCTA’s On the Move

blog and via press release
Featured a webpage viewed more than 1,873 times

AN Shared materials in English, Spanish, and Vietnamese

La Palmaq..i"j": @ @ m

\ - wvacenﬁa Linda
E“u:oBUena Park a’\/\/\/\

"ECypress

i Los
# Alamitos

: 2]

“.. Beac

11: What ethnic group do you consider yourself a
part of or feel closest to?

44%  Caucasian/White
27%  Latino/Hispanic

12%  Asian — Korean, Japanese, Chinese,
Vietnamese, Filipino or other Asian

4% African American/Black
1% American Indian or Alaskan Native
1% Pacific Islander
1% Middle Eastern
3% Mixed Heritage
0% Other

6% Prefer not to answer
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Yorba

Anaheim
6@
Stanton @ Orange|| Park o
0Garden C@ @ a Unincorporated

Orange County

Westminster
Santa

Fountain Rancho Santa

Margarita

o
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Appendix B: Print Surveys in English,
Spanish, and Vietnamese
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OC TDM Needs and Opportunities Survey

The Orange County Transportation Authority (OCTA) is working on a plan to identify strategies that shift
trips away from those driving alone and encourage alternative travel options. Examples include carpooling
and car/bike share programs, teleworking, subsidized transit passes, and mobile trip planning apps.

Take our three-minute survey for a chance to win one of two $50 gift cards!
NO PURCHASE OR PAYMENT NECESSARY TO WIN. View rules at octa.net/TDM.

1. In atypical week, how often do you travel for work/school?
[10days [11to2days[]3to4days 15 or more days

2. Inatypical week, how often do you travel for shopping/family/social activities?
10 days [11 to 2 days [ 3 to 4 days [1 5 or more days

3. Thinking about your most common trips in a week (whether work/school, or

shopping/family/social activities), which travel modes do you usually use? (Select your top 3)
[] Drive alone

Carpool/vanpool

Walk

Bus

Train (Amtrak/Metrolink)

Uber/Lyft/Taxi or similar

Bicycle

E-bike or e-scooter

Shuttles (OC Flex, iShuttle, etc.)

OC Access/paratransit service

Other:

O O0Ooo0ooogooogogod
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4. Thinking about your most common trip in a week, how long is it usually each way?

J

[ A I R

Less than 15 minutes
15-30 minutes

30-60 minutes

More than 60 mins

5. Thinking about your most common trip in a week, how far is it usually each way?

Less than 1 mile
1-10 miles
10 — 25 miles

More than 25 miles

6. What are your main considerations when making your travel mode choices? (Select up to 3)

0

[ I B |

O O

Cost

Time savings

Convenience and flexibility
Reliability

Healthy lifestyle
Environmental sustainability
Safety

Other:

7. Which of these transportation programs would motivate you to drive alone less? (Select up to 3)

APPENDIX

[

J
J
J

O

O

Financial incentives for drive-alone alternatives

Guaranteed ride home in the event of an emergency or unscheduled overtime
Ride-matching program to help find carpool/vanpool partners

A digital app integrating all available transportation services for users to plan, schedule,
and pay for their trips

First- and last-mile transportation services (e.g. bike/e-scooter share network, shuttles)
On-demand carshare program, like a loaner car, available at your workplace or local
transportation center

Remote work program or alternative work schedule

| do not drive alone

Other:

A7



8. Which of these policies would you support the most to reduce drive alone trips? (Select up to 2)

J
J

O

Provide free or discounted pricing for carpooling on tolled express lanes

Replace gas tax with mileage-based fees that apply to all vehicle types including electric
vehicles

Charge higher parking fees for high traffic areas

Convert portions of underutilized roadways to better accommodate pedestrians,
cyclists, or transit users

Plan new housing and business developments around major bus/rail stations

| would not support any of these policies

Other:

Thanks for your input!

Please tell us a little about yourself. (Optional)

9. What is your home zip code?

10. What is your age range?

[]

O 0O o0oogod

16-24
25-34
35-44
45-54
55-64
65-74
75 or older

11. What is your combined annual household income?

[]

OO o0oo-dgod

APPENDIX

Less than 30,000
30,000 - 49,000
50,000 - 79,000
80,000 - 109,000
110,000 - 169,000
170,000 — or more
Prefer not to answer

A8



12. What ethnic group do you consider yourself a part of or feel closest to?

J

O 0Oo0oo0oooo-g o

Caucasian/White

Latino/Hispanic

African American/Black

American Indian or Alaskan Native

Asian — Korean, Japanese, Chinese, Vietnamese, Filipino or other
Pacific Islander

Middle Eastern

Mixed Heritage

Prefer not to answer

Other:

13. Enter your email below to receive project updates and meeting invitations and be entered into a
drawing for a chance to receive one of two $50 gift cards. NO PURCHASE OR PAYMENT
NECESSARY TO WIN. See official rules at octa.net/TDM.

If you do not have an email, you can enter your phone number in the next question.

14. Enter your phone number below.

APPENDIX

Thank you for participating!
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IMPROVING MOBILITY WITH POLICIES FOR ALTERNATIVE TRAVEL OPTIONS

Encuesta de Necesidades y Oportunidades de la TDM (por sus siglas en inglés)

La Autoridad de Transporte del Condado de Orange (OCTA, por sus siglas en inglés) esta trabajando en un plan para
identificar estrategias que cambien los viajes de las personas que manejan solas y promover opciones de transporte
alternativas. Algunos ejemplos incluyen programas de uso compartido de vehiculos y bicicletas/coches compartidos,
teletrabajo, pases de transporte subsidiados y aplicaciones méviles para planear viajes.

Tome nuestra encuesta de tres minutos y tendra la oportunidad de ganar una de las dos tarjetas de regalo de $50. NO
NECESITA COMPRAR NI PAGAR PARA GANAR. Vea las reglas.

1. Enunasemana tipica, icon qué frecuencia viaja al trabajo/escuela?
[d0dias [01a2dias [d3a4dias 15 o0 mas dias

2. Enunasemana tipica, écon qué frecuencia viaja para hacer compras/actividades familiares/sociales?
[J0dias [11a2dias 3 a4dias 15 o mas dias

3. Piense en sus viajes mas comunes en una semana (ya sea al trabajo/escuela, compras/actividades

familiares/sociales), ¢ qué modos de transporte utiliza normalmente? (Seleccione los 3 principales)
[]  Viajar solo en auto

Uso compartido de vehiculo/camioneta

Caminar

Autobus

Tren (Amtrak/Metrolink)

Uber/Lyft/Taxi o algo similar

Bicicleta

Bicicleta eléctrica o patin del diablo eléctrico

Microbus o shuttle (en inglés) (OC Flex, iShuttle, etc.)

OC Access/servicio de transporte para personas discapacitadas

O O0Ooo-oo-ogoogodg

Otro; Favor de especificar
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4. Piense en su viaje mas comuUn en una semana, ¢cuanto dura normalmente en cada sentido?

0

U
U
J

Menos de 15 minutos
15-30 minutos

30-60 minutos

Mas de 60 minutos

5. Piense en su viaje mas comun en una semana, ¢qué distancia recorre normalmente en cada sentido?

Menos de una milla
1 - 10 millas
10 — 25 millas

Mds de 25 millas

6. ¢Cudles son sus principales consideraciones al elegir el modo de transportarse? (Seleccione hasta 3)

J

O 0O0Oo0oo0ood

Costo

Ahorro de tiempo
Conveniencia y flexibilidad
Fiabilidad

Estilo de vida saludable
Sostenibilidad del medio ambiente
Seguridad

Otro; Favor de especificar:

7. ¢Cudl de estos programas de transporte lo motivaria a disminuir las veces que maneja solo? (Seleccione hasta 3)

U
U
U

O

Incentivos financieros para las alternativas a manejar solo

Transporte garantizado a casa en caso de una emergencia u horas extras no programadas

Programa de emparejamiento de viajes para ayudar a encontrar socios de uso compartido de
vehiculos/camionetas

Una aplicacion digital que integra todos los servicios de transporte disponibles para que los usuarios
planeen, programen y paguen sus viajes

Servicios de transporte de primera y ultima milla (p. ej., red compartida de bicicletas/patines del diablo
eléctricos, microbuses o shuttles (en inglés))

Programa bajo demanda de coche compartido, como un automovil prestado, disponible en su lugar de
trabajo o centro de transporte local

Programa de trabajo remoto o horario de trabajo alternativo

No manejo solo

Otro; Favor de especificar:
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8. ¢Cudl de estas politicas apoyaria mas para reducir los viajes en coche solo? (Seleccione hasta 2)

0

0

Ofrecer precios gratuitos o con descuento para el uso compartido de vehiculos en los carriles exprés de
peaje

Reemplazar el impuesto a la gasolina con tarifas basadas en el millaje que se aplican a todos los tipos de
vehiculos, incluyendo los vehiculos eléctricos

Cobrar tarifas de estacionamiento mas altas en dreas con mucho tréfico

Convertir partes de las carreteras subutilizadas para servir mejor a peatones, ciclistas o usuarios del
transporte publico

Planear nuevos desarrollos de viviendas y negocios alrededor de las principales estaciones de
autobus/tren

No apoyaria ninguna de estas politicas.

Otro (favor de especificar):

iGracias por sus comentarios!

Preguntas Demograficas Opcionales

9. Cddigo postal

10. ¢Cual es su rango de edad?

J

O 0OOgoood

16-24
25-34
35-44
45-54
55-64
65-74
75 afios o mas

11. ¢Cual es su ingreso familiar anual combinado?

[

OO o0oo-ogod™d

Menos de 30,000
30,000 - 49,000
50,000 — 79,000
80,000 - 109,000
110,000 - 169,000
170,000 — 0 mas
Prefiero no responder
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12. ¢A qué grupo étnico considera que forma parte de o se siente mas cercano a?

0

OO0 o0oooo-dg o

Caucdsico/Blanco

Latino/Hispano

Afroamericano/Negro

Indio Americano o Nativo de Alaska

Asidtico - Coreano, Japonés, Chino, Vietnamita, Filipino u otro asiatico
Islefio del Pacifico

Medio Oriente

Ascendencia Mixta

Otro

Prefiero no responder

13. Ingrese su correo electrénico a continuacién para recibir actualizaciones del proyecto e invitaciones a reuniones

y participe en un sorteo para tener la oportunidad de recibir una de las dos tarjetas de regalo de $50. NO
NECESITA COMPRAR NI PAGAR PARA GANAR. Ver las reglas oficiales en octa.net/.

Direccidon de correo electrénico

14. Ingrese su teléfono a continuacién.

iGracias por participar!
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IMPROVING MOBILITY WITH POLICIES FOR ALTERNATIVE TRAVEL OPTIONS

Cudc khdo sat Nhu cau va Co’ hoi TDM (theo tir viét tat tiéng Anh)

Co Quan Giao thong Orange County (viét tit ti€ng Anh |a OCTA) dang lam viéc dé xay dwng mot ké hoach nham xac dinh
cac chinh sach va chién lugc tap trung vao viéc gidm s6 chuyén di mdt minh bang phwong tién ¢ nhan va khuyén khich

céc chon lya di chuyén thay thé. Cac vi du bao gdm viéc di chung xe, cdc chuwong trinh chia sé xe hoi/xe dap, lam viéc ti
xa, cac vé phiéu giam gia cho phuong tién cong cong, va irng dung lap k& hoach di chuyén trén dién thoai di dong.

Hay danh vai ba phat dé tham gia cudc khao sat clia ching téi dé c6 co’ hdi nhan mot trong hai thé qua tang tri gia
$50.
MUA HOAC TRA LE PHI DE THANG GIAI. Xem thé I&.

1. Théng thuwdng trong mét tuan, ban thudng di chuyén dén neo'i 1am viéc/trwdng hoc bao nhiéu [an?
00 ngay O 1dén2ngay 03 dén4ngay OS5 ngay hodc nhiéu hon

2. Théng thudong trong mat tuidn, ban thudng di chuyén dé mua sdm/sinh hoat gia dinh/x3a héi bao nhiéu lan?
O0ngay [01dén2ngay 3 dén4ngay 5 ngay hodc nhiéu hon

3. Khican nhic vé cac chuyén di thwong xuyén nhat trong tuan (du 1a di lam/dihoc hay mua sdm/sinh hoat gia

dinh/xa hdi), ban thudng st dung phuong tién di chuyén nao? (Chon 3 phuong tién thuwdng dung nhat.)
[1 Lai xe mot minh

Chung xe hoi/xe van

Pibd

Xe buyt

Tau hoa (Amtrak/Metrolink)

Uber/Lyft/Taxi hodc twong tuw

Xe dap

Xe dap dién hoac xe tay ga dién

Xe dua don (OC Flex, iShuttle, vv.)

Dich vu OC Access/xe dua don dac biét cho ngudi khuyét tat

OoO0Ooooogooogoo™g

Cac phuong tién khac (xin vui long néi rd):

APPENDIX Al4



4. Khican nhic vé chuyén di thudng xuyén nhat trong mot tuan, thoi gian di mot chiéu thuong 1 bao 1au?

(]

J
tJ
0

Dudi 15 phut
15-30 phat
30-60 phut
Trén 60 phut

5. Khican nhic vé chuyén di thudng xuyén nhat trong mot tuan, khoang cach di mot chiéu thudng 13 bao xa?

(]
|

[ I I

6. Khi

[l
[
(]

OO o d

Duwdi 1 dam
1-10 d3m

10-25dam
Trén 25 dam

dua ra quyét dinh vé phuong tién di chuyén, ban chi trong vao nhirng diém gi? (Chon téi da 3)

Gid c3

Tiét kiém thoi gian

Tién lgi va linh hoat

Pang tin cay

LGi séng lanh manh

Bén vitng vé mdi trudng

Su an toan

Céc diém khéc; xin vui long néi rd:

7. Trong nhitng chuong trinh giao thdong sau day, nhitng chuong trinh nao sé thic ddy ban giam sé [an phai ldi xe
mot minh? (Chon téi da 3)

O O O™

O O

O

Cac wu dai tai chinh khi chon khéng lai xe mot minh

Bao dam cé phuong tién dé vé nha trong trwdng hop khan cap hodc khi lam thém gidy khéng bao trudc
Chuong trinh gitp tim nguoi cung di chung xe hoi/xe van

Ung dung s6 hda két ndi tat ca cac dich vu giao thong cé sdn dé ngudi dung 1ap k& hoach, Ién lich va
thanh todn cho cac chuyén di cda ho

Cdc dich vu van chuyé&n & dau va cudi 16 trinh (vi du: mang lwdi chia sé xe dap/xe tay ga, xe dwa dén)
Chuong trinh chia sé xe theo yéu cau, vi du muon xe, xe ¢é san tai noi lam viéc hodc trung tam giao
thong dia phuong

Chuong trinh 1am viéc tai nha hodc lich trinh [dm viéc thay thé

Toi khong di mét minh

Piéu gi khac; xin vui long néi rd:
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8. Trong nhitng chinh sach sau day, ban sé& hd tro nhitng chinh sach nao dé gidm s6 Ian phai ldi xe mdt minh? (Chon
toi da 2)

(1 Cung cap gia mién phi hodc gidm gia cho viéc di chung xe trén lan dudng tra tién

{1 Thay thé thué xang bang cac khoan phi dua trén s6 ddm d3 di, ap dung cho tat ca cac loai phuwong tién,
bao gdbm c3 xe dién

[1 Thu lé phi dau xe cao hon cho céc khu vyc giao thong dong duc

[ Chuyén d6i mot phan cla cac doan dudng it dwoc str dung dé thich (rng hon cho ngudi di bd, ngudi di
xe dap hodc nguwoi dung phuong tién cong cong

[0 Lap ké hoach xay dung cac khu phé mdi va céc dy &n kinh doanh xung quanh céc tram xe buyt/tau dién
chinh

[ Tbis& khdong Gng hé bat ky chinh sdch nao trong sé nay

(1 Y kién khéc: xin vui ldng ndi rd

Cadm on vi dau vao ctia ban!

Cdc cdu hdi tiy chon vé dén sé

9. Ma buu dién

10. Ban thudc nhém tudi nao?
[l 16-24

25-34

35-44

45-54

55-64

65-74

75 hoac lén hon

OO o0oogod™d

11. Thu nh3p hang nam cda gia dinh ban la bao nhiéu?
[J Dudi30.000do la

30,000 — 49,000

50,000 — 79,000

80,000 — 109,000

110,000 — 169,000

170.000 d6 la ho3c nhiéu hon

To6i khdng mudn tra |oi

OO oo oOod
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12. Ban xem minh 13 thudc nhédm séc toc nao hodc cam thay gan gilii nhat véi nhém sic tdc nao?
7] NguoiDa Trang
Ngudi Trung va Nam My
Ngudi My gdc Phi Chau/Da Den
Ngudi Dan Ban Dja My hodc gbc Alaska
Nguoi A chau - Han Quéc, Nhat Ban, Trung Qudc, Viét Nam, Philippines hodc céc géc A Chau khac
Ngudi Hai Dao Thai Binh Duong
Ngudi Trung Dong
Dan Hop Chlng
Sac toc khac

OO0 o0oooo-dg o

T6i khdng mudn tra 1o

13. Ghi tén nhan cap nhat dy an va thu moi tham dy cudc hop

Pia chi Email:

Cam on vi da tham gia!
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OC Transportation Demand Management Plan
Survey Analysis Report October 2023

Appendix C: Table of Respondent Zip Codes
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APPENDIX

Percentage of OC

OC City Count per OC City Cities
Aliso Viejo 11 1.4%
Anaheim 67 8.3%
Brea 27 3.3%
Buena Park 35 4.3%
Costa Mesa 63 7.8%
Coto de Caza 2 0.2%
Cypress 4 0.5%
Dana Point 18 2.2%
East Irvine 1 0.1%
Fountain Valley 15 1.9%
Fullerton 36 4.5%
Garden Grove 49 6.1%
Huntington Beach 39 4.8%
Irvine 104 12.9%
La Habra 6 0.7%
La Palma 2 0.2%
Ladera Ranch 0 0.0%
Laguna Beach 6 0.7%
Laguna Hills 6 0.7%
Laguna Niguel 6 0.7%
Laguna Woods 3 0.4%
Lake Forest 10 1.2%
Los Alamitos 5 0.6%
Midway City 2 0.2%
Mission Viejo 12 1.5%
Newport Beach 14 1.7%
Orange 73 9.1%
Placentia 8 1.0%
Rancho Santa Margarita 2 0.2%
San Clemente 6 0.7%
San Juan Capistrano 24 3.0%
Santa Ana 100 12.4%
Seal Beach 5 0.6%
Silverado 1 0.1%
Stanton 7 0.9%
Sunset Beach 0 0.0%
Trabuco Canyon 0 0.0%
Tustin 20 2.5%
Villa Park 1 0.1%
Westminster 9 1.1%
Yorba Linda 7 0.9%
Grand Total 806 100.0%

TOTAL ZIP CODES RECEIVED = 1593

TOTAL OC ZIP CODES RECEIVED = 806
PERCENTAGE OF RECEIVED THAT ARE
OC = 50.6%
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OC Zip Code OC City Count

92887 Yorba Linda 1
92886 Yorba Linda 6
92870 Placentia 8
92869 Orange 9
92868 Orange 18
92867 Orange 10
92866 Orange 8
92865 Orange 6
92864 Orange 1
92863 Orange 6
92862 Orange 1
92861 Villa Park 1
92859 Orange 4
92857 Orange 5
92856 Orange 5
92845 Garden Grove 1
92844 Garden Grove 6
92843 Garden Grove 10
92842 Garden Grove 0
92841 Garden Grove 8
92840 Garden Grove 24
92837 Fullerton 1
92836 Fullerton 1
92835 Fullerton 3
92834 Fullerton 2
92833 Fullerton 8
92832 Fullerton 11
92831 Fullerton 9
92823 Brea 0
92821 Brea 27
92815 Anaheim 1
92811 Anaheim 2
92808 Anaheim 0
92807 Anaheim 7
92806 Anaheim 5
92805 Anaheim 12
92804 Anaheim 22
92803 Anaheim 1
92802 Anaheim 5
92801 Anaheim 12
92782 Tustin 3
92780 Tustin 17
92708 Fountain Valley 15
92707 Santa Ana 16
92706 Santa Ana 12
92705 Santa Ana 8
92704 Santa Ana 22
92703 Santa Ana 24
92702 Santa Ana 0
92606 Irvine 7
92605 Irvine 1
92604 Irvine 6
92603 Irvine 7
92602 Irvine 15
90743 Seal Beach 0
90742 Sunset Beach 0
90740 Seal Beach 5
90720 Los Alamitos 5

APPENDIX

OC Zip Code OC City Count

92701 Santa Ana 18
92698 Aliso Viejo 1
92697 Irvine 11
92694 Ladera Ranch 0
92692 Mission Viejo 3
92691 Mission Viejo 9
92688 Rancho Santa Margarita 2
92683 Westminster 9
92679 Coto de Caza 2
92678 Trabuco Canyon 0
92677 Laguna Niguel 6
92676 Silverado 1
92675 San Juan Capistrano 24
92673 San Clemente 4
92672 San Clemente 2
92663 Newport Beach 5
92662 Newport Beach 0
92661 Newport Beach 0
92660 Newport Beach 0
92657 Newport Beach 3
92656 Aliso Viejo 10
92655 Midway City 2
92653 Laguna Hills 6
92652 Laguna Beach 0
92651 Laguna Beach 6
92650 East Irvine 1
92649 Huntington Beach 2
92648 Huntington Beach 16
92647 Huntington Beach 9
92646 Huntington Beach 12
92637 Laguna Woods 3
92633 Fullerton 1
92630 Lake Forest 5
92629 Dana Point 11
92628 Costa Mesa 2
92627 Costa Mesa 35
92626 Costa Mesa 26
92625 Newport Beach 6
92624 Dana Point 7
92623 Irvine 1
92620 Irvine 12
92619 Irvine 1
92618 Irvine 17
92617 Irvine 8
92616 Irvine 1
92615 Irvine 1
92614 Irvine 9
92612 Irvine 7
92610 Lake Forest 5
90624 Buena Park 1
90623 La Palma 2
90622 Buena Park 2
90621 Buena Park 17
90620 Buena Park 15
90680 Stanton 7
90633 La Habra 1
90632 La Habra 1
90631 La Habra 4
90630 Cypress 4

TOTAL OC ZIP CODES COLLECTED : 806

A20



	I. EXECUTIVE SUMMARY
	i. Community Engagement Approach
	ii. Diversity Outreach
	iii. Survey Implementation
	iv. Survey Results & Key Findings
	v. Key Demographics
	vi. Geographic Distribution

	II. SURVEY IMPLEMENTATION AND OVERVIEW
	i. Survey Format & Participation
	ii. Survey Outreach
	iii. New Contacts

	III. CONCLUSION



