
Strategies to help decrease traffic
conges�on and reduce how much
people need to drive in the future
(top two): 

Encourage policies to allow employees to work from home at least 
one day per week, whenever possible

Improve and expand commuter rail services including Metrolink 
and Amtrak

Create a network of light rail streetcars serving key des�na�ons
and ac�vity centers 

Improve and expand bus services

Offer transit riders access to shu�les, shared bikes/scooters, and 
rideshare services at transit sta�ons to get to their final des�na�on 
(i.e. mobility hubs)

Modify streets to safely accommodate all forms of transporta�on 
(driving, transit, walking, bicycling, etc.) 

Encourage carpooling, vanpooling, and ridesharing

Improve bike lanes, sidewalks, pedestrian safety, etc. 

How people travel from place to place: Strategies to encourage people to drive less or use 
alterna�ve forms of transporta�on (top two):  
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28%

27%

27%

21%

19%
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Transit improvements to help
relieve conges�on in Orange County  
(top three):

Create local community shu�le services that get people 
to and around major ac�vity centers

Enhance connec�ons to and from bus stops and rail sta�ons by 
developing Mobility Hubs (mul�ple services in one loca�on) 

Enhance commuter rail services (Metrolink/Amtrak)  

Provide transit only lanes with high quality services 
(e.g. light rail or bus rapid transit) to connect ac�vity 
centers through high traffic areas

Enhance local bus service in areas with high ridership poten�al 

Add streetcar services in areas with high ridership poten�al

Create on-demand shared ride services (Uber/Ly�/Microtransit)

Other

55%

55%

46%

41%

41%

36%

24%

4%

Reduce the cost of transit passes and �ckets to 
encourage more transit use56%

55%

53%

23%

13%

DIRECTIONS 2045
LONG RANGE TRANSPORTATION PLAN

Survey Results & Outreach

32%

Drive (car, motorcycle, etc.)

Bus

Walk

Convert carpool lanes to tolled express lanes that 
are free for cars with three or more people, and 
others can pay a toll to access the lanes

Incen�vize businesses and employees to make 
greater use of transit, carpooling, and bicycling for 
their commutes 

Encourage policies to allow employees to work from 
home at least one day per week, where possible

Require at least three people in a vehicle to qualify 
for the carpool lane 



Bus, streetcar, light rail, shu�le, trolley, 
vanpool, and other transit services

Freeway maintenance, on- and off-ramp
enhancements, and projects to improve
overall traffic flow

Pothole repairs, signal synchroniza�on,
and intersec�on improvements

Bike lanes, bikeway and sidewalk networks,
and pedestrian pathways

Enhanced infrastructure to accommodate
autonomous driverless vehicles

Main challenges to increase transit (top two):

Finding informa�on 
about transit services 

Encourage walkability and complete
streets (streets designed for all users
like drivers, cyclists, pedestrians)

Concentrate business development
around transit (bus/rail) centers

Concentrate new housing developments
around transit (bus/rail) centers

Reduce automobile dependency
(reduced parking availability,
pay-to-park lots) 

Long travel �mes

Other

Lack of service close to 
my home/des�na�on

Infrequent or 
unreliable transit 

services

Lack of shu�les, 
shared bikes/scooters, 
and rideshare services 

at transit sta�ons 

Ensuring 
safety and 

security

43%

40%

26%

16%

49%

24%

2%

Preference of technology solu�ons to improve transporta�on 
(top three):

Synchronized Traffic 
Signals

"Smart" roadways/ 
intersec�ons (adding 
sensors to inform 
drivers of real-�me 
travel condi�ons) E-bikes

Real-�me transit apps
and informa�on (Moovit,
Transit App, etc.)

Autonomous
Vehicles

Other

64%

58%

21%

60%
18%

4%

Preference of poten�al services at Mobility Hubs (top two):

On-demand shu�le 
services (OC Flex)

65%

Delivery/parcel lockers

Rideshare (Uber/Ly�)

Bike/e-bike share 

E-scooter
share

15%

Carsharing (Zipcar, Getaround)  

Other
30% 13% 3%

40%

33%

E-scooters

Rideshare
(Uber / Ly�)

Teleworking technologies 
(virtual mee�ng pla�orms, 
broadband, etc.) 

25%

38%

13%

Ranking of land use strategies to relieve traffic conges�on: 

Ranking of transporta�on improvement types:



Age range: 

16-24
25-34
35-44
45-54
55-64
65-74
75 or older

Prefer not to answer

Annual household income: 

Less than $30,000
$30,000 – $49,999
$50,000 – $79,999
$80,000 – $109,000
$110,000 – $169,000
$170,000 or more

Prefer not to answer

Ethnicity:

Caucasian/White
La�no/Hispanic
African American/Black
American Indian or Alaskan Na�ve
Asian – Korean, Japanese, Chinese,
Vietnamese, Filipino or other Asian
Pacific Islander
Middle Eastern
Mixed Heritage
Other

Prefer not to answer
Reasons to use Mobility Hubs:

48%

29%

27%

19%

16%

37%

25%

<1%

5%
14%
16%
18%
24%
15%
4%

4%

17%
13%
14%
13%
15%
10%

18%

46%
21%
3%
1%
13%

1%
1%
3%
1%

10%

Demographics

Accessibility

Safety

Amenities

Frequent Service

Security A�ordability
Convenient

Connectivity Incentives

Clean 

Security features (cameras, ligh�ng, etc.) 

Bathrooms  

Sea�ng and open space

Secure bicycle parking  

Availability of staff at the transit sta�on 

USB charging sta�on

Dining op�ons (food trucks/carts, vending machines)

Bicycle repair stand/sta�on

ATM machines 

Storage lockers for luggage or package delivery 

At major visitor des�na�ons (amusement parks, 
shopping malls, beaches, etc.)

At rail sta�ons/stops

Educa�onal Facili�es (universi�es, colleges, etc.)

At bus sta�ons/stops

At neighborhood shopping centers

Near residen�al areas 

At employment centers

Other

Ranking of ameni�es/services at Mobility Hubs:  

Poten�al Mobility Hub loca�ons in Orange County (top two):



Outside Orange County

Par�cipant home zip code: 

Adver�sed in Spanish and Vietnamese newspapers Shared an e-communica�on toolkit with 34 local ci�es,
               Community Leader Roundtable Members, and 
OCTA commi�ee/stakeholder organiza�ons

12

Announced the project through OCTA’s On-the Move 
blog, newsle�er and the press

Collected 1,825 completed surveys from 
September 28 to October 31, 2021 

Gathered 900+ public comments from survey
respondents and engaged stakeholders during mee�ngs
and events

Shared materials in English, Spanish and Vietnamese

Community Engagement

Hosted 5 OCTA commi�ee briefings, 2 Community Leader
Roundtable webinars and      public webinar a�rac�ng
par�cipants, as well as uploaded the public presenta�on and
online video for those that could not a�end

 46 
Promoted the project and survey with 4 Twi�er posts,      
      Instagram Story,      OCTA Facebook posts, and      Facebook
ads and      geofencing ad with                                      views

66
1

E-mailed 22  project no�ces to up to 67,000 bus 
and rail riders, rideshare travelers and project stakeholders

233,000+

Provided a mul�-language helpline for interested par�es to
take the survey and comment on the study

Conducted a text campaign sending 5 no�ces to nearly
               interested par�es

Broadcasted 20 Vietnamese radio adver�sements
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Unincorporated 
Orange County

524

69

# of Responses by City
# of Responses from Unincorporated Areas

# of Responses Outside Orange County
# of Responses from Inside Orange County

Inside Orange County1,231

300

1
1

124


