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Goal

Support OCTA’s top priority of putting safety first during COVID-19 and build trust and
confidence in riding OC Bus through timely and agile communication.

Objectives

• Create awareness about Orange County Transportation Authority’s (OCTA)
response to COVID-19

• Integrate service change and safety information

• Encourage customers to do their part in reducing the spread of COVID-19

• Position OCTA as a trusted brand in helping community during the process of
recovery from COVID-19

• Maintain high level of agility to pivot messages when needed
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NOVEL CORONAVIRUS (COVID-19) CUSTOMER EDUCATION  
AND SAFETY CAMPAIGN



JUNE 2020 SERVICE CHANGE AND SAFETY GUIDELINES
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Effective and extensive communication channels
• Bilingual bus book (online and through mail upon request)

• Service change brochure (online, through mail and outreach)

• Digital communications (web, email, social, TextAlert, In-App links)

• Signage (bus stops, transit centers, headway signs)

• Bus ads (interior and exterior)

• Customer Information Call Center

• Cities’ Public Information Office

Timely and empowering safety messaging

• Keeping Orange County Moving Safely
• Ride Smart. Stay Safe.



DIGITAL TACTICS
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BROCHURE
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SIGNAGE

OCTA continues to follow health guidance from  

federal, state and local agencies to keep the safety  

of riders and employees as the top priority, while  

helping stop the spread of COVID-19. OC Bus  

service has been adjusted to modif ed Saturday  

service levels, with added trips on busier routes to  

accommodate socialdistancing.

MONDAY-SATURDAY:

OC Bus will operate modif ed Saturdayservice on  

the following routes: 1, 25, 26, 29, 30, 33, 35, 37,

38, 42, 43, 46, 47, 50, 53, 54, 55, 56, 57, 59, 60, 64,

66, 70, 71, 72, 79, 83, 89, 90, 91, 129, 143,153,177,

543,862.

(Thehighlightedrouteswill operatewith additional trips  

to allow for social distancing)

WEEKDAYSONLY

OC Bus will operate weekday service on the  

following routes: 76, 82, 85, 86, 87, 123,167, 177,

178,453, 463, 472, 473, 480

SUNDAYS

OC Bus will operate regular Sundayservice

TEMPORARILY DISCONTINUEDROUTES

53X, 57X, 64X, 150, 206, 213,529, 560,701,

721 and794.

OCBUSRIDINGGUIDELINES

• Board from the rear doors.
• A bus pass is required when riding.  

Purchase your pass before boarding.

• Leavea row or seat between yourself  

and otherpassengers.

• Please wear face covering when riding.

For detailed route schedules

visit ocbus.com/ebusbook or call714-636-RIDE.

OCTA continúa siguiendo las normas de salud de las

agencias federales, estatales y locales para mantener

la seguridad de los pasajeros y empleados, cual

es la principal prioridad, para ayudar a detener la  

propagación de COVID-19. El servicio de autobuses  

OC se ha ajustado a los niveles de servicio del  

sábado modif cado, con viajes adicionales en rutas  

más concurridas para acomodar el distanciamiento  

físico.

LUNES-SABADO:
OC Bus operará servicio modif cado de los sábados  

en las siguientes rutas: 1, 25, 26, 29, 30, 33, 35, 37,

38, 42, 43, 46, 47, 50, 53, 54, 55, 56, 57, 59, 60, 64,

66, 70, 71, 72, 79, 83, 89, 90, 91, 129, 143, 153,177,

543, 862.

(Lasrutasresaltadasoperarán con viajesadicionales para  
permitirel distanciamientofísico)

DÍASSEMANALESSOLAMENTE

OC Bus operará el servicio de lunes a viernes en las  

siguientes rutas: 76, 82, 85, 86, 87, 123, 167, 177,

178, 453,463, 472, 473, 480

DOMINGOS

OC Bus operará servicio regular los domingos

RUTASTEMPORALMENTE DISCONTINUADAS

53X, 57X, 64X, 150,206, 213, 529,560, 701,

721 and794.

GUÍASDEVIAJEENAUTOBUS OC

• Entre por las puertas traseras.
• Se requiere un pase de autobús para viajar.  

Compre su pase antes de abordar.

• Deje una f la o asiento entre usted y otros  

pasajeros.

• Por favor, use coberturas de boca cuando viaje.

Para loshorariosdetalladosde lasrutas, visite  
ocbus.com/ebusbook o llame al 714-636-RIDE.

RIDESMART.  

STAYSAFE.

EFFECTIVEJUNE14, 2020 EFECTIVO14DEJUNIO,2020

JUNE
SERVICE  
CHANGE

MONDAY–SATURDAY
OperatingModifiedSaturdayService

• Weekdayserviceon limitedroutes

• Regular Sunday serviceresumes

• Service suspended on limited routes

• New COVID-19 ridingguidelines
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SOCIAL MEDIA

Static Facebook ad Animated GIF Facebook ad
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BUS INTERIOR CARDS
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BUS ADS
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COLLEGE PASS PROGRAM

Colleges Status

Santa Ana College (SAC) Renewing

Continuing Education (RSCCD) Renewing

Santiago Canyon College Continuing

Golden West College Continuing

Fullerton College Continuing

Coastline College New – Fall 2020

Saddleback College New – Fall 2020

Irvine Valley College
New – Fall or Spring  
2021

North Orange ContinuingEducation  
(NOCE)

New – Fall or Spring  
2021

Cypress College New – Spring 2021
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METROLINK CUSTOMER COMEBACK CAMPAIGN
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NATIONAL BIKE TO WORK WEEK – SEPTEMBER 2020
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BRAND AWARENESS

• Articulate and promote the brand vision and values

• Create awareness and anticipation
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