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Angels Express Advertising 

Jumbo Tron Commercial



Angels Express Ridership 
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20 Games Total Ridership: 7,947 



Customer Survey Highlights
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 Most effective advertising: 
online, radio and in-game

 60% from South County

 90% rate service above average

 50% new to Metrolink

 99% would recommend 
Metrolink  
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Metrolink Expansion

 Increased Weekday Service

 Laguna Niguel to Fullerton 

 NEW $7 all-day bus/rail pass

 Launches July 5

 Increased Weekend Service

 NEW $10 all-weekend pass

 Launches July 2
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Launch Ads
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Pocket Passport
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Video Demonstration
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OC Link Promotion How to Ride Metrolink


