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Eliminate least used trips (most favored) 

Shorten/eliminate least used route segments 

Eliminate least used routes 

Reduce hours of operation  

Have less frequent service  

Eliminate weekend service (least favored)  

Public Feedback* 

Given the need to reduce service costs, what approach 
do you think OCTA should explore? 

* Based on comments received as of May 6, 2009 



Public Feedback  

Would you be willing to pay a higher fare to ride the bus?  

* Based on comments received as of May 6, 2009 



Public Feedback 

TOP 5 GENERAL COMMENTS 
1. Don’t cut bus service 

2. Don’t cut my route 

3. Don’t eliminate weekend service 

4. Add more service 

5. Don’t cut peak hours 

* Based on comments received as of May 6, 2009 



Community Meetings 

  Tuesday, May 12, 5:30 - 7:30 p.m. 
Anaheim City Hall East, City Council Chambers 

 Wednesday, May 13, 5:30 – 7:30 p.m. 
OCTA Headquarters 

  Thursday, May 14, 5:30 – 7:30 p.m. 
Laguna Hills Community Center 

Public Hearing: 

  Friday, May 22, 2009, 9:00 a.m. 
OCTA Headquarters 
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