
Marketing Update  
Route 543 Bravo! 



What would you say to faster bus service? 
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What would you say to less stop, more go? 
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Marketing Goals 

•  Create awareness and positive perception 
•  Develop brand differentiation  
•  Retain and increase ridership  

Target Audiences 

•  Existing riders on Route 43 and parallel lines 
•  New riders – workers, residents, students, and tourists 
•  Diverse communities – Hispanic, Vietnamese  
•  Corridor employers, schools, and retail businesses 
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Marketing Strategies  

• Service awareness and branding 
• Teaser (April - May 2013) 
• Launch (May - June 2013)  
• On-going (post June 2013) 

•  Targeted multi-media, multilingual campaign 
•  Outreach  

•  Partnerships  
•  Transit Ambassadors – June 10th  
•  Ribbon Cutting Ceremony – 6:30 a.m. June 10th  
    Fullerton Transportation Center 
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Bus Shelters 

Teaser campaign Launch campaign Ongoing campaign 
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Ongoing Campaign 
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