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• Over 60K Angels fans within reach of 
Goldenwest Transportation Center

• Create buzz. Encourage trial use.

• Angels Partnership for maximum 
exposure to fans

• Campaign featuring print and online 
channels and grassroot outreach 

Key strategies



https://www.dropbox.com/s/1vy9jryxtcmwdy3/OCTA_AngelsExpBus_Master16x9_V2.m4v?dl=0

Direct mail
Transit Center banners

Bus wrap

https://www.dropbox.com/s/1vy9jryxtcmwdy3/OCTA_AngelsExpBus_Master16x9_V2.m4v?dl=0


• Introduce the latest limited stop bus route 
between Long Beach and Santa Ana.

• Build anticipation and engagement for the 
destinations riders can reach faster along 
the route.

• Create a seamless transition between 
teaser campaign and launch.

• Touch on ethnic component of the route 
(Hispanic and Vietnamese)

Key strategies



Route Guide



Ethnic Outreach

• Engage Hispanic and Vietnamese 
communities

• Develop in-language outreach to encourage 
bus ridership.

• Educate ethnic markets on safety and the 
ease of use of OC BUS.

• Bring marketing down to the neighborhood 
level through community vans and local 
events.

Key strategies



Key Tactics

• Community Guides

• Community vans

• In-language website and videos

• Social media campaign



• Continue to build awareness and use of 
this successful direct bus service.

• Engage customers with special 
VIP fair package.

• Wide range of exposure through print, 
bus advertising, station signage and 
social media.

• Promote the use of the new OC Bus 
mobile app.

Key strategies



Interior cards

Website

Bus Wrap



• Promote the purchase of the Youth Summer Pass and 
the savings during the summer.

• Address the social sharing mindset of our target 
audience through apps such as Snapchat.

• Target parents and youth.  A Youth Summer Pass let’s 
kids avoid “the parent factor” and provide freedom to 
hang out with friends.  It also gives parents the 
freedom to escape being the taxi service.

Key strategies



Interior cards

Bus advertising Event flyers





• Engage riders on 700 Express Routes and 
encourage enrollment for beta testing.

• Launch for OC Fair Express.

• Full roll-out later in 2016.

• Promote the convenience of having the 
ability to pay and ride in the palm of one’s 
hand.

Key strategies



Interior cards

Flyer



Educate residents on new 
environmentally sensitive 
vehicle technology



Brochure

Website








