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Active Transportation Update



Regional Bikeways Progress

Study Area Bikeways Strategy
Status (Phase |)

Feasibility Studies
Status (Phase Il)

North Orange County Complete
(District 4) Winter 2012

West/Central

Complete
Orgn_ge el Winter 2013
(Districts 1 and 2)
South Orange County Complete
(District 5) Spring 2015

o] =31 ee s A LGB Scheduled Completion
(District 3) Winter 2015

Complete
Winter 2013

Complete
Summer 2014

Scheduled Completion
Summer 2015

Scheduled Completion
Summer 2016



Regional Bikeways Network

INNOVATION

BRI D o S

Increasing Transportation Choices

Context Sensitive Design

s 111{11  OC Loop
s Ragional Biosay Coticors - Existng
U Regonsl Bikeway Corrdors - Fulure

Local Planned Skeways

Existing Siwwiys

205 miles
173 miles Future

Additional mileage coming pending
completion of Bikeways Planning

Seuima: 1A

Future Rail Adjacent Trail Opportunity

OC Loop Recreation




OC Foothills Community Engagement
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OC FOOTHILLS
BIKEWAYS COLLABORATIVE

Agency Coordination
= Five staff team meetings

Community Engagement
» Roundtable 1: June 4™ at City of Irvine

« Roundtable 2: Fall 2015, location TBD
» Aftendance at multiple community events

TBD — To be determined



OC Loop

= 66 miles of seamless
primarily off-street
connections

= Bike, walk, and simply
connect to some of
California’s most
scenic beaches and
Orange County’s inland
reaches
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Pedestrian Action Plan

Legislative Support

= Assembly Bill 534 (Linder, R-Corona) — OCTA
Board took action to support bill addressing
penalties and fines related to hit-and-run
convictions

= Assembly Bill 202 (Bloom, D-Santa Monica) -
OCTA Board took action to support bill
expanding eligibility for bicycle “traffic
school”



Marketing and Outreach

Bike Month Promotions
Five new bike to work videos

Multiple bike month promotions
ThroughouT Orgnge Coun’ry




Marketing and Outreach

Engagement Results OC RESIDENTS HAVE PLEDGED

. TO RIDE ENOUGH MILES TO BIKE
= Bike Month Pledge AROUND THE _,

« Over 700 participants
pledged to ride over WURLD cn
/4,000 miles during
bike month

» Pedestrian Safety Quiz

= Over first month,
300 respondents
completed quiz




Next Steps

= Complete OC Foothills
Regional Bikeways Strategy

= Distribute OC Loop
Action Plan to stakeholders

» Promote pedestrian safety
through Pedestrian Action Plan

= Continue Bike Safety Program
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Bike, Walk, Connect




