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Total Metrolink Ridership (Weekday and Weekend) 
OC, IEOC, and 91 Lines 
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Average Weekday Ridership – 3rd Quarter 
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Average Weekend Ridership – 3rd Quarter 
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Revenue – 3rd Quarter 
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 Weekday  
 OC Line  95.8% 
 IEOC Line   94.9% 
 91 Line    94.6% 
 Average 95.1% 
Systemwide  95.1% 
 
 

On-Time Performance – 3rd Quarter 

 Weekend  
 OC Line  86.8% 
 IEOC Line       94.4% 
 Average 90.6% 
Systemwide  90.6% 
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OCTA Metrolink Marketing Events 


	�Metrolink Ridership and Revenue Quarterly Report
	Total Metrolink Ridership (Weekday and Weekend) OC, IEOC, and 91 Lines
	Average Weekday Ridership – 3rd Quarter
	Average Weekend Ridership – 3rd Quarter
	Revenue – 3rd Quarter
	Slide Number 6
	Slide Number 7

