2010 Bike to Work Program




Goals

* Leverage national awareness
e Raise Interest in bicycling

« Build support for bicycling

« Highlight OCTA's role
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Presenter
Presentation Notes
Bike to Work week is a national celebration of commuting to work by bicycle, which has been well received in recent years as the public has become more aware to the necessity of reducing carbon footprint . By leveraging this national awareness, we are aiming to raise interests and support for bicycling through our campaign. As Will mentioned earlier, this campaign provides a great opportunity to highlight OCTA’s role in enhancing transportation infrastructure - including bike lanes.   


’ Campaign Highlights
BIKE
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GET IMN THE HEALTH LAME

* Bike rally media event
— Stakeholders and public
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e Countywide participation
— Employers, universities,
local governments



Presenter
Presentation Notes
The key component of this year’s campaign is a Bike Rally press event on Friday, May 21. We’d like to invite all of you, community leaders and the public to join this bike rally which will start from the Orange station and ends at OCTA where the press event will be held. 

In addition to OCTA’s event, we also want to encourage county-wide participation through working with employers, cities and universities. 



In addition


Promotion and QOutreach

e |nvitation from CEO
e Qutreach materials
e Bus advertisements
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Join us for a Bike Rally!
Friday, May 21, 2010

* E-marketing
* Press releases
e Sponsorships
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‘GET IN THE HEALTH LANE

Get in the health lane on Bike ta
Work Day, Grab your bike and join
1he rally! You'll burn calories, keep
fit and help improve our air quality
at the same time. Gome on! Do it
forthe haalth o 1 FO R A B I KE
What's more, pledge to ride and
you'll liscount coupen to
Jax Bicyele Center today. So grab
your helmet, dust off your bike and
came to the rally! If you've gota
long commute, take your bike on
the bus or train and meet us at the
Orange Station
MAY 21, 2010
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Presenter
Presentation Notes
How do we make this happen? First of all, our CEO will send invitations to cities, businesses and schools to encourage their participation. OCTA is partnering with California and Orange County Bike coalitions for an online pledge system on OCTA’s website. Persons can visit the website and sign the pledge. Statistics for gasoline savings, total mileage and which employers have the most bike commuters will be tracked through the system. In order to attract more participants, our team has secured many sponsors including Oakley, Nirve, Clif bar, Jax bike shop as well as many others. 


Promotion and QOutreach
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Presentation Notes
Besides utliizing emarketing tactics, we’ll promote this campaign though our bus fleets. 


Promotion and QOutreach
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Presentation Notes
And of course, we’ve got to have an OCTA-branded jersey to commemorate this event which will be sold through the OCTA store in a few weeks.  Through sponsorship, a t-shirt version of this jersey will be available as well. 
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