
Marketing Update



August Service Improvements Communications 

2

Goal/Objective
• Provide bus customers with 

updated scheduling & route changes
Tactics
• eBusBook (web and mobile)
• Website (service change page)
• Bus Interior ads
• On Board flyer
• On-street signage (individual routes)
• Social media
• Email
• Printed bus books (operators and 

staff/customer on demand)



Comeback Campaign – Welcome Pass and Route Promotions 
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Comeback Campaign – Welcome Pass and Route Promotions 



Youth Ride Free Promotion Program 



College Pass Program

3



Transit Training  
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Metrolink Weekends Daycation Campaign – Summer 2021
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New OC Bus Mobile App
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OCTA 30TH Anniversary
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