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RIDESHARE WEEK 2021 RECAP

• Theme – Drive Less, Smile More

• Emphasized the many benefits of ridesharing that make commuters smile more

• Rideshare Modes Promoted – all alternate commute modes

• Bike, E-Bike, Walk, Telework, Bus, Train, Carpool, Vanpool

• Dates – October 4 to 8, 2021



RIDESHARE WEEK 2021 RECAP

• Active Transportation modes promoted

• Bike, E-Bike, Walk

• Prizes – one entry per participant  

• Apple Watch SE

• AirPods Pro 

• Sponsor – made prize drawing possible

• Spectrumotion TMA  

• Regional Theme – multiple agencies utilized

• Including LA Metro (LACTMA)



RIDESHARE WEEK 2021 RECAP

• Pledge form to capture participation

• Digital marketing channels

• Social media 

• Email 

• Website

• Print marketing channels

• Bus advertising 



RIDESHARE WEEK 2021 RECAP

• Pledges – 2,044 total

• 6.6% increase from last campaign in 2019 

• 52.3% higher than goal set

• 207 walk pledges (10.1%)

• 125 bike pledges (6.1%)

• 45 e-bike / scooter pledges (2.2%) 

• Website Views – 11,107

• 243% growth over 2019

• Social Media Impressions – 1.252 million, 561,681 reach, 10,224 clicks

• 27% increase in clicks from 2019
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Any questions?

Kristopher Hewkin
OCTA

Senior Marketing Specialist 

khewkin@octa.net 
714-560-5331


